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@) DpADA

“The one-stop shop for your online presence”

Key Highlights

P Targeted to SMBs, professionals and high-end
customers

» Pan-European presence in 7 countries with a high
potential of scalability thanks to unified platforms

P Large customer base (520k paying clients for 1.7 mn
registered domains) upon which DADA can up-sell
additional services

@ amenl" LR
) S
2 Ongoing focus on retaining the existing customer base™==""7™"

and acquiring new customers

P Increasing competition in most geographies, entry of

major global players and lower demand for new
registrations
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Key Financials Q1 2015 vs Q1 2014

€
o Q12015 Q12014

Revenue 16.01%, 15.97
EBITDA 2.8 2.3
Ebitda margin % 18% 14%
EBIT i 11 i 05
Profit (loss) from '
discontinued operations i “0-3 i o
Net Profit 0.01 -0.5
NFP %269 F -30.3
Headcount 348 3647

* Performance Adv (MOQU) results classified as Profit (Loss) from discontinued operationsfor both 2015 and 2014
**Including 25 employees from MOQU excluded from the figures at 31 March 2015 as a result of the disposal on 16 March 2015

YoY

©)



Agenda

I DADA in a snapshot

I Q1 2015 Business Overview

I Q1 2015 Financials

©)



CUSTOMER NEEDS

One-Stop-Shop to:
Create online presence
Market and promote businesses

Sell and distribute products
online

Product quality, ease-to-
use:

Simple way to find, purchase
and use the right service

L L EE LRy XL

Online solutions """
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are increasingly
*.., key for SMEs .
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PRICE

Business Overview
Product Offering

DADA’S SUITE OF SERVICES

Online
Adv, OBP &
Security
Products

Dedicated & Cloud

Solutions
Dedicated &Virtual Servers
Private & Public Cloud Solutions

Web Apps

Website creator
E-commerce

Shared Hosting

Communication
E-mail / PEC / Office 365

Domain names

N. Of
CUSTOMERS
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Business Overview
What we offer...

Step 1 Step 2 Step 3
Get a domain name to start Build a web presence Increase your visibility and sell
online presence online
y ,:”_-_-_-_-_-_";\’ (@)names.co.uk  « 0345 363 3632
N ' , Domains Email Hosting Create A Website Servers Office 365 Get Found Al Basket
e ———— \ Las
/' e yl Site creation Get FOUN wierise your products and increase visiors to your websie
) Al the tools you need to build your website
New domains @ seoer ‘E e
e oo ci s s s, e yﬁxlﬁfeﬁrgggrﬂ!lpseurrhengtnes
o Website Cloud Site E-commerce Millions of people use the Internet every day to

search for websites like yours.

Register now

oy ' @j @ @ J Q Q

Indexacion Publicidad en Facebook Publicidad con Banners
Key Products:
Key Pro@ucts. ' ' « Website builder Key Products:
. goma!n name relg]Stzla:mnsf « Shared Hosting (email) . Sea_rch Engine Optimization
omain renewats and transrers « Dedicated and virtual servers * Online marketing solutions
* newGtlds pre-registration « Turnkey products » E-Commerce solutions

» TMCH and DPML
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Business Overview

... supported by continued outstanding customer care

How? Dedicated Phone Assistance and Technical Support Team

POST- SALES PRE- SALES
ACTIVITIES: ——— | ACTIVITIES:

""""

Commercial offers

—
N —

Commercial
informations on
/ € products J

-

S POST-SALES Hight value product

Increase the channels:

in bound call, out bound call, e-mail, chat, webinar,
networking
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Business Overview

...and to the new IT Infrastructure

B S,

The new UK DataCentre site is a 50,000
square foot facility located near to the
Green Park technology area:

» Cutting-edge specifications (TIER 4 like)
* Industry leading SLAs
24/7 Support /

e

R
-
e
-

Reading
(UK)

-

N

_ JStrasbourg
*.._lParis

‘ Shared Hosting/ Network/ Other services
Dedicated Virtual Servers

® All

©)



Business Overview

Renewals of existing clients : )
represents over two thirds of new : Revenue model and key drivers
sales on average :
.”. P —"- __________ ~
24 \
|t \
1 K I
I I “ IIIIIIIIIIIIIIIIIIIIIIII .‘
! : f Of which about 90% is
| I = from advance payment -
I | . by credit card :
o .ll.‘ “‘ lllllllllllllll .
E, ------------- ,: ; :,--R-e-r-‘-e-v-v-aul-s7-,: :"l'J'p's'é[ﬁﬁEb'ﬁ"; :,-----N-;;;----,: :, ------------- ,: ::“‘t
: Year 1 : | Recurring ; : existing | ! Customers : - Year 2 :
KT & Ve Revenue o = customers £ - ....... S K
N\
Vs e e e e i il ————— N
/ T .
; Customer base consolidation is key for driving long-term growth \|
I .
I and extracting future value I
I
I
D I
! Strategic priority on: “‘" .
I
I
: v reducing Churn T :
[ v v Working closely on
v lling to Current Cust vy !
| upselling to Current Customers ,, ) RETENTION andon |
- + NEW ACQUISITIONS !
\ ¥ acquiring New Customers / J Q I
N\ - //
N e o o e o — — — — — — — — — — — — — — — — — — — ——_— -
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Business Overview
Main Market trends of Q1 2015

Domain Markets in Europe

New Registrations - 6 months Moving Averages

- ) » 1Q15 confirmed the slow down trend in the
T eSS i s Domain & Hosting business in the main European
markets, affecting number of new customers

H
g

i

. -12,8% “4,8%
2013 2014 2015
Competitors
oAt web.com: > General increase in cost of acquisition driven by
— aggressive marketing policies by large competitors and
ZIWIX o sl pomane. consequently risk of commoditization
1 GoDaddy

*Source: Management analysis based on available market data (0)



Market Scenario

Increased competition pressure

New Competitors
New large global players entering
our markets (GoDaddy, Google)

Cost of acquisition
Competition leveraging on web
acquisition channels and raising
online cost of acquisition

Price War

Aggressive marketing campaigns
more and more driven by low cost
offers

Strategy

Price reposition and local strategy

Revise our price positioning by
developing modular offer of services

Increase product range quality and
introduce additional value to core
products

Engage customers by introducing “We
do it for you” products

Support customers extending
customer services availability and
contact channels

Business Overview
Key pillars of Strategy

Main Goal

Success objectives

Hold
renewals/

Reduce
churn
rates

e
Grow
active

customers

()



Domains & Hosting
2015 Strategic Priorities

Objective Deliverable Impact

* Platform performance
Reduce Churn *Value add products

* Enhanced user interface

* Improved renewal rates
* Lower customer attrition

* Develop offline sales channel * Offline sales improved
* Introduce new products * New/enhanced products
* Enhanced user interface * Improved ARPU

* Network infrastructure * Savings delivered
Platform integration * Platform consolidation « Operational efficiency

* Team integration * Speed to market

* Growth in new customers

* Operating in Indian and South
American market

* Acquiring without domain lead

New cust channels

(2)
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3Y Stock Performance

3857
| Current }
. management 3.278
‘ team in |

2415

1.935

1.454
Set, Jul, Gen, Jul, Gen, Jul, Gen,
2011 2012 2013 2013 2014 2014 2015
Share Information
Ticker DA IM (Bloomberg), DA.MI (Reuters)
Market cap (FTSE STAR Segment) €48.84 mn
Shares issued 16.210.069
‘Last 3 Month avg. daily trade | 39.95s

Financials

Corporate Profile
Shareholding Structure

Free Float
25.4%

Oyster Sicav
5.1% Orascom TMT
Investments*

69.4%

* Through its wholly-owned subsidiary Libero Acquisition S.a r.l. (@)



Financials
Q1 2015 - Profit & Loss

€ mn

Net Revenues 16.01

EBITDA 2.8 18% 2.3 14% 25%

EBIT 1.1 7% 0.5 3% 104%

Profit before Tax 0.6 4% -0.2 -2% n.m.

Group Net Profit
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Financials
Q1 2015 - Revenue Breakdown by Country

Domains Under Management

u [taly

m UK

= reland
H France

Customer Base u Spain
= Portugal

2[NS e

Q1 2015 Revenue = 16.01 mn (100%)
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€ mn

Financials

Q1 2015 - Key Revenues components

" % =Deltavs
. 2014 ;

-

(

’

“TT0.1% T === 1 === 1 7N
' | i .0.2% ! i .0.2% ! et =
bt o T e et T e TT1+0.3% 77T
~‘s\,z” \~\\,f” A !
ACT 2014 Simply D&H EU D&H UK Others & Not Business ACT 2015

(*) Not business related effects:

€/GBP Exchange Rate
2014 UK Adsl Revenue (Dismissed in May14) -€0.2 mn

+€0.6 mn

Related Effects

©



€ mn

Q1 2014
%0f 149
Revenue

- ~
- ~
T o+0.5 T
| | .
(I ! H !
| COA |
————— ——— ——
\~‘~ (0.4) - g
Sso z”’

‘:

-
fm—————
H G&A, -l
Pl 1 Corporate |
e s, OS3TT Costs oY
-“Labour Cost~s s 0.1) -7
p—— ———— e
I +0.6

Financials
Q1 2015 - Key EBITDA components

Q1 2015
18%
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Financials

Q1 2015 - From EBITDA to Net Profit
€ mn
(1.6)
(0.1) 1.1
(0.4)
Q1 - 0.3) 0.01
2015 —
EBITDA D&A Non recurring EBIT Net Taxes )
charges/Write Financials Net Profit
downs
(1.7)
0.05 0.5
Q1 (0.05) 0.7)
2014 B (0.5)
EBITDA D&A  Non recurring EBIT Net 0.3) ____§
charges/Write . . .
dOWﬂS F]nanC]alS Taxes Net LOSS
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Financials
Q1 2015 - Capex Composition

€ mn
1.3
1.2
0.4
0.1
0.0
- ]
0.6
ACT 2014 R&D SW LICENSES HARDWARE DEDICATED ACT 2015
SERVERS
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Financials
Q1 2015 - Cash Flow Composition

€ mn

5.0 (0.2) (0.1)

4.2 (1.5) S -
I —
(26.9)
(33.6)
31.12.2014 Operating Investing Financing Moqu Disposal Discontinued Extraordinay 31.03.2015
activities activities activities Operations activities

* Of which -€0.3 mn related to CC commissions
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Financials
Q1 2015 - Balance Sheet

N

€mn 31.03.2015

Net Working Capital (11.4)* (10.3)

FixedAsets  OSSOEEEES 95.4

Severance and Other Funds e

OtherPayablesbeyondoneyear  [ENNCTURNEN o
" NetCapital Employed | b 83.7
| NetFinancialPosion e
| TotalShareholders’ Equity soy

Differences between NCE and the sum of NFP and Net Equity area due to rounding

* Of which 13mn deferred revenues included (@)



Financials
Q1 2015 - NPF Breakdown

€mn Q1 2015 Q1 2014

Liquid and credit by back account 7.5 1.4
Credit l'ines, account overdrafts and current bank (18.2)
borrowing

Non-current bank borrowing (M/LT) (16.7)
Derivatives (0.1)
NPF (33.6)
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Group Corporate Structure as of April 2015

|

Fueps Register.it Clarence
S.p.A. S.p.A. S:El:
Nominalia

po—

Namesco Ltd.

—g

Internet S.L.

Namesco Inc.

Namesco
Ireland Ltd.

PoundHost
Internet Ltd.

Simply.com Ltd.

Simply Virtual
Server Ltd.

Simply Transit
= P hd.

NDO Ltd.

Amen Ltd.

Amen
Nederland B.V.

Amenworld Servicios
Internet Sociedade
Unipersonal LDA

Agence des Medias
Numerique SAS
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€/mn

Q1 2015 - Dada Group Consolidated P&L

ACT 2015 ACT 2014 Delta vs 2014

Revenue 16,0 16,0 0,0 0,1%
COGS -5,7 -6,2 0,5

Product Margin 10,3 9,8 0,5 5,3%
COA 1,7 1,2 -0,4

Gross Margin 8,7 8,6 0,1 0,9%
Labour Cost & Contractors -4,7 -5,3 0,6
R&D CAPEX 0,6 0,8 -0,2
G&A -1,8 -1,9 0,1

EBITDA 2,8 2,3 0,6 25,0%
Receivables write-downs -0,1 -0,1 -0,1
Non recurring charges 0,0 0,0 0,0
D&A -1,7 -1,7 0,0

EBIT 1,1 0,5 0,5 103,9%
Net Financials -0,4 -0,8 0,4
Taxes -0,3 -0,2 -0,1

Profit (Loss) from Continuing Operatic 0,3 -0,5 0,8 n.m.
Profit (Loss) from discontinued operations -0,3 -0,1 -0,3

Net Result 0,0 -0,5 0,5 n.m.

* 2015 Positive Result for €11k
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M&A activity in Domains & Hosting

(@) register.it (@) nominalia (@) amen
July 2006 August 2006 July 2008
Last 3% reeee : 100% acquisition : 100% acquisition "*""%
acquisition : :

(@ names.co.uk (.) register3ss  : (@)poundhost
July 2007 ... May 2008 ... January 2010
100% acquisition 100% acquisition 100% acquisition

Over time DADA has proved that it can grow also by
external growth

@)



M&A history

Acquisition Dada
Country Brand Year Multiple Trading
Multiple
a Spain (@)nominqliq 2006 2.7X 12.8X
LA
= UK @)names.couk 2007 8 6x 15.1%
O Ireland (@) registerdss 2008 4.9X 6.7x
‘j France (@) amen 2008 6.8x 5.6X
Portugal
SR
= UK @) poundhost 2010 2.7X 4.5X

@)



Domain & Hosting - Market Overview

The fourth quarter of 2014' showed 288 million domain name

registrations worldwide, a growth of 6.2% yoy:

the .com and .net TLDs reached a combined total of 130.6
mn names (+2.7% yoy)

At the end of the fourth quarter of 2014, 478 new gTLDs
were delegated into the root. New gTLD registrations totaled
3.6 million (+2.3% of total gTLD registrations)

the base of ccTLDs was 134 mn names (+8.7% yoy) for more
than 285 extensions globally

CCTLDS/NEWGTLDS DOMAINS PENETRATION

@ ngTLDs
« berlin (34.3% :
cetLs o nyc (14.4%) : .
de us o london (11.5%) =
auk jp o fokyo (7%)
qu za o hayern (5.5%)
au - .as « hamburg (4.4%)
Ir Joeln (4.4%)
Jparis (2.9%)
vegas (2.6%)
moscow (2.4%)
ngTLDs » Dther (10.6%)

288

MILLION

domain names :
registered globally

New Gtlds registration totaled :
: 3,6 min, on 2,3% on total gtlds
registrations -

“The Domain Name Industry Brief”, Verisign, March. 2015

2 Zooknic, local registries (@)



Domains & Hosting
Key pillars of Future Strategy figure from FY2014 Presentation

STRENGTHENING CUSTOMERS BASE 2015 - 2016

FOCUSING ON THE BUSINESS SEGMENT OF SMEs... B

1. Strengthening Email and Social collaboration tools, eI, .
Hosting and related value-added products TOPLINE:

2. Ei;poair:]d;:ﬁ;hrsa?qfafcge;do;voigteual and dedicated servers, Mid-single digit

: CAGR*

3. Improving on- and off-line customer service, for :  (with a higher rate from the second
customer delight and further increasing retention and S '.Jir.t..cff.t.r.].e.ﬁ?.r.l?fz ............. 4
ARPU rates

.. WHILE DRIVING PROFITABILITY ]
IMPROVEMENT i '
Integrating technology platforms PROFITABILITY:
Capitalize the rationalizatjon of the Data More than proportional
Centers structure started in 2014 i increase vs Rev growth
Ensuring tight operating cost control to increase et e e

overall efficiency (@)
* On a like-for-like basis and net of the negative contribution of Simply



FY 2014 Results - Cash Flow Statement

€mn Q1 2015 Q1 2014

Cash and Cash Equivalents at the Beginning of Period (16.8) (9.5)
GroupNetProfit (Loss) [ 23
Gross Operating Cash Flow | 30
Working capital, Income taxes and Interest paid 05
Net Operating Cash Flow f """" T
Capex & Investing Activities ) e
Financing Activities e 00

Free Cash Flow 0.7
Cash and Cash Equivalents at the End of Period (8.9)
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DOMAINS & ADVERTISING

Many thanks!

All forecasts included in this document are subject to risks and uncertainties of DADA itself and of Internet, media and
Telco markets.

All forecasts are based on currently available information and reflect DADA Group management expectations.

All forecasts reflect market parameters, assumptions and other fundamentals which could change and therefore
influence the future results.

All the forecasts are based on an hypothesis of organic growth and commercial and regulatory stability, particularly in
the mobile market.

This document does not constitute solicitation of public saving.

Contacts
Investor Relations DADA
Tel: +39 055 200211


mailto:investor.relator@dada.eu

